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[loMoraem Ka>xgomy
noKynateJsito HauTu

HY>KHOE U1 )XeflaeMoe

[obpo noxkanoBaTtb B CBeT/I0E OyayLLlee MapKeTUHra!

. MoTpebHoCTU cOBpeMeHHbIX NoKynaTesen NOCTOAHHO
MEHSAIOTCS

HoBble NpuBbIYKK, BLICOKME OXMAAHMUA OT LLUOMUHIa Kak UHTepPakTUBHOIO

1 NepcoHanM3MpOBaHHOIo npouecca — rnaBHble TPYAHOCTH, KOTOpble
Heobxoanmo npeoponeTb putennepam B 6opbbe 3a nokynatens. Ytobwl
COXPaHATb KOHKYPEHTOCNOCOBHOCTL B NEPEMEHUMBOM MUPE MAPKETUHTA,
HeobxoanMo co3gaBaTh NMPOYHYIO CBA3b C NOMb30OBATENIEM MO BCEM KaHanam,
OHManH n obnanH, U Ha BCex yctponcTeax. Hegoctatok nupopmaumnm

O nokynaTene - KpUTmyeckmm GpakTop B COUETaHUN C CEPbE3HON
KOHKYpPEeHUMen, rposflinm notepen NManpyroLwmnx nosmumnn.

UMbl B aBaHrapge aTux 3axsaTbiBaloLWnX nepeMeH.

CoTpyAHMYEeCTBO U Koomnepauus — KoY K ycnexy
ANs BCEX Y4aCTHUKOB.

Mebi B Criteo co3gaem OTKpbITYO
akocuctemy Criteo Commerce
Marketing, uto6bl 06bEANHUTL OMNbIT
putennepos, 6peHOoB 1 NabnunLiepos.
MNomoras Ka>xgoMy nokynatento HamuTu
HY>KHOE 1 >Xenaemoe, Mbl
Makcumusnpyem apheKkTMBHOCTb

n obecneumBaem pocT npoaax ans
BCEX YYaCTHUKOB CUCTEMBI.

Halua skocucteMa oTKpbIiBaeT
HOBbIE FOPU3OHTHI
OMHMKaHabHOCTU ANA
Kaxxgoro ¢ nomolybto big data,
HbecnpeueneHTHoro MacTaba
[OaHHbIX U TEXHOOTNN
MaLUMHHOro obyyeHus, He
MMeloLLEN aHaloroB B MUpe.



Criteo Shopper Graph: cepaue oTkpbiTon akocucrtemsl Criteo

Criteo Shopper Graph - ocHoBa akocucTeMbl Criteo, ogHa M3 caMblx OBLLMPHbIX 6a3 gaHHbIX

O MoKynaTesnsx BO BCeM Mupe. [1na ee co3gaHus MCnonb3oBanuch gaHHsle 6onee 700 MUNINOHOB
OHNManH nokynatenen n 6onee 10 TbicAy BeH6-CanToB NO BCEMY MUPY, KOTOPbIE NPEAOCTaBAAIOT HaM
nHbopmaumio B peanbHom BpemeHn. C nomoubto Criteo Shopper Graph:

Y3HaBante

Y3HanTe 6osbLue O TOBapHbIX
npeanouTeHnax BalLMx nokynarenen
C NMOMOLLbIO AaHHbIX 23 MUNNNapAoB
Nosb30BaTeNbCKUX B3aUMOOENCTBUN
¢ 16 TbicAYaMU UHTEPHET-MarasmHoB,
a Tak>Xe OHMlalH TpaH3aKuun Ha
cymmy 6onee 550 Munnunapgos B roa
1 pacTyLlen 6a3bl gaHHbIX odranH
TpaH3aKuun.

Hocturaurte

MpusnekanTe 6onbliue nokynatenemn
roe v korga ato Heo6xodMMo Mnpu
NMoMOLLK Kpocc-AeBanc npoaax

1 npofax ¢ OAHOro yCTPOWCTBa,
pacnosHaBaHWa oHManH 1 opnanH
npodunen ogHoro un Toro xe
nonb3osatens, becnpeleneHTHOM
6a3bl 3HaHW nabnuwepos n Honee
17 TbicAY puTennepos 1 6peHOoB

- BCe B O4HOW aKocucTeMe Ans
BceobLyeln nonb3bl.

9kocucrteMa Criteo nossonseT BOCNosib3oBaTbCA

MHO>XeCTBOM roToBbIX peLLIeHI/II7I Ha Ka>kgoM Lary

nokKynaTtesibCKOro nyTu.

. [puBnekante

Criteo Customer AcquisitionBt™

BooxHoBnante

YBenuumsante ymcno npopgax npu
NMOMOLLW He UMetoLLen aHanoros
CUCTEeMbl MaLLMHHOMO 0ByueHus

Ha 6a3e 600 TepabanT
nokynaTtenbckon nHbopmauun,
KoTopble Mbl 06pabaTbiBaeM Kaxablit
feHb, 1 1,2 MMNA“apaoB TpaH3akuum,
coBepLUaeMbIx KaxabIn Mecau,

C onTUMMU3aumnen B peasbHOM
BPEeMeHM.

KoHBepTupynTe 6onblie nosib3oBatenen B nokynaTtenemn.
Makcumnsupymnte ROl kKaMnaHMi No NPUBIEUYEHUIO HOBbIX
nofib3oBatenen.

» KoHBeptupyiuTe Criteo Dynamic Retargeting
MogpepXXuBanTe KOHTAKT C Nosb3oBaTteneM B 6paysepe,
Ha cMapTdOHe, B COLICETAX C NMOMOLLbIO PEeieBaHTHON,
I'IepCOHaJ'IM3MpOBaHHOl;1 peknaMbl.

Criteo Sponsored Products
MoHeTu3npynte MobunbHbIN 1 BED TpadmK Npy NoMoLLm

HaTUBHOW peknaMbl HpeHOoB.

« [oBTOpHO
npusBnekaure
nosnb3oBateneun

Criteo Audience Match®™

NpoeHTuduumpynTe CBOIO LieNeByto ayAuToOpmIoO COrnacHo
MapKETUHIOBbIM LieNAM: KpOoCcC-npoaaxu, AONONHUTENbHbIE NPOAaXH,

cneunasibHble npeasnoXXeHna n 1.4a.

NlaBanTte coTpyaHuuatb!

criteol.



