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! Information Resources Inc E-Market Insights:
https://www.digitalcommerce360.com/2019/02/08/online-cpg-sales-in-the-us-grew-35-4-in-2018-and-represented-11-of-the-total-market

2 Food Marketing Institute: https://www.fmi.org/digital-shopper/
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3 eMarketer: https://www.emarketer.com/content/grocery-ecommerce-2019
4 Statista: https://www.statista.com/topics/1915/us-consumers-online-grocery-shoppin ( rI teO
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