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https://www.criteo.com/kr/for-marketers/products/criteo-dynamic-retargeting/dynamic-ads-for-facebook-and-instagram/
https://www.criteo.com/kr/for-marketers/products/criteo-dynamic-retargeting/dynamic-ads-for-facebook-and-instagram/

ADX} BH=
Lo

criteo




H2|H 2 AN

F2|H2(NASDAQ: CRTO)= SEHd, FEH A ZEHS X[2fol= HEA

Q= AURYS ?let E11 SHEIYULL 270032 F2|H|L AES2 H M|A 18,00074
= IS IHAMAIS 2 F=H6tH MA =1L +==2| et G0 MEO0

H MY = HEL=MN 2= A2 UM 2 1A G0 S X

FolH e E= 29 V[¥S0A 1A= 2Lt & Olofiotl 21HHC

22st7|s= Msgun.

0

HCt XM HH, El, M2k /I5HA|H, criteo.com/kr/insightsS

H|0|E{0]| ZHAIO| RO ML}
33|H 22| QIE{HE|H MYUX HHAIZEES SOISHEMAIR.

|

criteol .


https://www.criteo.com/kr/insights/
http://www.criteo.com/about
https://www.criteo.com/insights/criteo-seasonal-sales-dashboard/

