Here’s to Dad
A Guide to Help More Shoppers Honor Pops This Father’s Day

Father’s Day is just around the bend, on Sunday, June 17.
From shirts, socks, and ties to tech gadgets and sports gear, dads are on deck to receive many
types of gifts this Father’s Day. For retailers and brands, the month before offers an opportunity
to capture even more impressions, conversions, and sales. Start marketing early to win the
season from first search to the final moment of purchase.
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Make it a great Father’s Day
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Gain the broadest reach with Criteo Audience MatchBETA.

Optimize your mobile strategy.

Start early and stay active to maximize revenue.

As Father's Day approaches and shoppers become more active,

Take advantage of spontaneous, on-the-go buys through a
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know when shoppers will be ready to grab that perfect gift.

To learn more about how the Criteo Commerce Marketing Ecosystem drives sales and
profits for thousands of brands, retailers, and publishers worldwide, visit criteo.com/about.

