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Criteo Audience 
Match BETA: 
Re-engage your customers and 
increase sales
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Challenges of re-
engaging lapsed 

shoppers

What is Criteo 
Audience 
Match BETA? 

The Technology Getting Started 
with Criteo 
Audience 
Match BETA

Agenda



Finding your 
audience 
Éagain
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Introducing Criteo Audience Match BETA
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How it works
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Find more lapsed shoppers with Criteo Shopper Graph
A unified understanding of a shopperÕs online journey and real -time intent data
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The worldÕs 
largest open 
shopper data set 



U;

Unique capabilities of Criteo Audience Match BETA
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Criteo
Audience 
Match BETA

in Action
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Criteo Audience Match BETAuse cases 
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La Redoute FR increases sales and expands retargeting audience



Getting 
Started & Best 
Practices
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Getting started with Criteo Audience Match BETA
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N-date Context Scenario

Best Practices: What are your goals?
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Openness
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Performance at scale
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Connecting Shoppers

to the things they 
need and love

Why Criteo ? 

Trusted partner
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