Y O U R T R I C K O R T R E AT T I M E L I N E

A Sweet Guide to Scaring Up Extra Sales this Halloween

From fruit-flavored candies and mini chocolate bars to cotton cobwebs and character
costumes, Halloween is an annual fall holiday filled with spooky-sweet fun.
For retailers and brands, the month before offers an opportunity to capture even
more impressions, conversions, and sales. Start marketing early to win the season
from first search to the final moment of purchase.
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For more marketing tips, tricks, and trends, visit Criteo.com/insights.

