
  

   
 

 
David Jones Selects Criteo as its Retail Media Partner 

David Jones’ online retail media campaigns will now be powered by Criteo,   
maximising the retailer’s omnichannel capabilities 

 

Sydney/Gadigal Country AUSTRALIA, 27 March 2024 – Criteo (NASDAQ: CRTO), the commerce 
media company, and David Jones, Australia’s leading premium retailer, today announced a partnership, 
in which Criteo will power the online component of David Jones retail media division, David Jones 
AmplifyTM. The partnership brings together Criteo’s leading retail media solutions with David Jones’ 
media ecosystem, boosting the 186-year-old retailer’s presence in the $2.1 billion retail media market 
in Australia1. 

Brands and advertisers can now activate online retail media campaigns, such as sponsored product 
ads on relevant search, category and department pages on DavidJones.com to increase product 
visibility and sales. Additionally, by leveraging first-party point-of-sale data and Criteo’s AI-driven 
platform, brands can connect advertising to actual SKU-level sales outcomes across devices and 
channels to confidently reinvest in winning media strategies.  

James Holloman, Chief Marketing Officer, David Jones commented, “We are thrilled to announce the 
strategic partnership between David Jones AmplifyTM and Criteo. This collaboration will allow brands to 
connect with David Jones premium audiences across the digital media ecosystem. David Jones 
AmplifyTM  powered by Criteo will drive maximum return on investment and digital marketing effectiveness 
for our brands as we enable them to target customers based on retail behaviours with their marketing 
messages.”  

David Jones and Criteo plan to expand the partnership to activate offsite advertising for endemic and 
non-endemic brands. This offsite advertising collaboration will enable any brand to effectively reach 
David Jones’ premium audiences to build product awareness and consideration as they browse the 
open web. According to Criteo’s recent study, shoppers who are exposed to both onsite and offsite ads 
are 5 times more likely to convert on the retailer’s site, compared to those who only saw a sponsored 
ad2. The collaboration maximises the full potential of David Jones’ omnichannel capabilities, combining 
online retail media campaigns powered by Criteo and physical retail media campaigns through David 
Jones AmplifyTM .       

Colin Barnard, Managing Director, ANZ, Criteo said, “At Criteo, we’ve built an open and transparent 
retail media ecosystem that helps brands, agencies and retailers deliver relevant content to shoppers 
directly at the pivotal point of purchase. We are proud to be building our client base in Australia, and to 
support David Jones, a market-leading premium retailer, by powering their online retail media initiatives. 
Onsite and offsite retail media has many benefits, offering brands strong return on ad spend due to the 
use of high quality first-party data. Criteo’s services bring a world class range of retail media solutions 
for Australian businesses in a market with few options historically.” 

Criteo is recognised as the retail media partner of choice, working with 60% of the top 25 U.S. retailers3. 
In APAC, Criteo tripled its retail media footprint over the last 12 months and continues to see growth in 
the region.    

For more information on Criteo’s Retail Media solutions, please visit 
https://www.criteo.com/solutions/retail-media-platform/   
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About Criteo 
Criteo (NASDAQ: CRTO) is the global commerce media company that enables marketers and media 

 
1 Outlook | Entertainment & Media | PwC Australia 
2 The Great Defrag: How commerce media will unite advertising in 2024, Criteo 
3 Retailers that have a monetization program as of Q4 2023 

https://go.criteo.com/en/the-great-defrag/?utm_source=externalcomms&utm_medium=proutreach&utm_campaign=AUPR
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https://www.pwc.com.au/industry/entertainment-and-media-trends-analysis/outlook.html
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owners to drive better commerce outcomes. Its industry leading Commerce Media Platform connects 
thousands of marketers and media owners to deliver richer consumer experiences from product 
discovery to purchase. By powering trusted and impactful advertising, Criteo supports an open 
internet that encourages discovery, innovation, and choice. For more information, please visit 
www.criteo.com. 

 
About David Jones 
David Jones is Australasia's leading premium department store retailer. The iconic department store 
first opened its doors in 1838 with the mission to sell the best and most exclusive goods. David Jones 
has 41 locations across Australia and New Zealand as well as davidjones.com in Australia and is the 
oldest continuously operating department store in the world still trading under its original name.  
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